Allyson Scammell

)RK BIG MAGIC

The Ultimate Uplevel
Module 6: TWEAKING + REFINING

Here we bring it all together to explore how to tend to your plan. All
plans are meant to be changed, which is why mastering the art of
tweaking and refining is so important.

Main topics include:
* How to collect evidence pointing to your success

e How to tweak and refine your life and business plan throughout the year
to help it grow and to stay in alignment

* Deciding what else your individual plan wants included

Watch the Video HERE: http:/ /shantipax.com /membership-login /

Then, complete the worksheet below.

Collecting evidence

What evidence can you collect that will indicate you are in

alignment to manifesting your visions?

“Do not be embarrassed by
your fatlures, learn from

. . »
them and start again.

-Richard Branson
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"Spend eighty percent of

your time focusing on the
opportunities of tomorrow
rather than the problemds
of yesterday.”

-Brian Tracy

How does your body, mind and spirit tell you that you're
out of alignment?

What's your plan to tend to your plan?

What else is important for you to include in your plan to
keep you in alignment?

Use the answers above to fill in the answers on the next
two pages.
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What evidence can I collect in my PROFESSIONAL life

to indicate I am on track and in alignment:

What evidence can I collect in my PERSONAL life to

indicate I am on track and in alignment:

My plan to tend to my plan:
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